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Forward Looking Statements

This presentation may include forward-looking information and forward-looking statements within the meaning of applicable securities laws (“forward-
looking statements”). Particularly, information regarding our expectations of our business strategy, our growth strategies, addressable markets, plans and
objectives, and expected acquisition outcomes and synergies. Forward-looking statements are statements that are predictive in nature, depend upon or
refer to future events or conditions and are identified by words such as “will”, “expects”, “anticipates”, “intends”, “plans”, “believes”, “estimates” or similar
expressions concerning matters that are not historical facts. Such statements are based on current expectations of Lightspeed’s management and
inherently involve numerous risks and uncertainties, known and unknown, including economic factors. A number of risks, uncertainties and other factors
may cause actual results to differ materially from the forward-looking statements contained in this presentation, including, among other factors, those risk
factors identified in our most recent Management’s Discussion and Analysis of Financial Condition and Results of Operations, under “Risk Factors” in our
most recent Annual Information Form, and in our other filings with the Canadian securities regulatory authorities and the U.S. Securities and Exchange
Commission, all of which are available under our profile on SEDAR at www.sedar.com and on EDGAR at www.sec.gov. Readers are cautioned to
consider these and other factors carefully when making decisions with respect to Lightspeed’s subordinate voting shares and not to place undue reliance
on forward-looking statements. Forward-looking statements contained in this presentation are not guarantees of future performance and, while forward-
looking statements are based on certain assumptions that Lightspeed considers reasonable, actual events and results could differ materially from those
expressed or implied by forward-looking statements made by Lightspeed. Except as may be expressly required by applicable law, Lightspeed does not
undertake any obligation to update publicly or revise any such forward-looking statements, whether as a result of new information, future events or
otherwise.



Evolution of commerce and technology
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Where we are today: Cloud POS platform primarily focused on merchant value
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The future of Lightspeed: Commerce platform for the entire value chain
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Value proposition for merchants

Complete commerce platform that scaleswith
your business

Direct integration with suppliersfor on-
demand inventory management

Connect with consumerswherever they are —
in-store, online, social media, Lightspeed and/or
third party marketplaces

Insights, data analytics and recommendation
enginesto generate extrarevenue and margin

Financial solutions to accept payments,
provide capital and much more




Value proposition for suppliers

Democratizing the supply chain with ordering
and payments straight from the merchant’s POS

Understand what sellsand where
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Merchants becomedistributorsin the network




Value proposition for consumers

One account and one login to manage your
profile, preferences and bookings

Tailored and customized shopping experience
in-store and online

Discover,locate and buy from unique local
merchantsand restaurants

Convenience and quality of service consistent
with big brands and eCom marketplaces

Give back to the community and promote
small businesses




Our ecosystem creates a unique and defensible market position
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Creating localized networks to succeed in winner-takes-most verticals
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The future of Lightspeed: Commerce platform for the entire value chain
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Ecwid

Ecwid

Digital First
Headless Commerce

Omnichannel




NuORDER

Insights &
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Transactions Overview
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1 Calculated in accordance with U.S. GAAP

“. B2B eCommerce Platform
NuORDER

$425 million (50% cash, 50% equity)

$20+ million' for 12 months ended March 31, 2021
+30% YoY revenue growth

Significant acceleration of Lightspeed Supplier
Network, significant concentration of apparel brands
and B2B financial services opportunity

Los Angeles, CA

~200

3k+ brands, 100k+ active retailers spanning multiple
countries and 35 languages

Select brands include Canada Goose, Converse and
Arc’teryx

EC w | d eCommerce Platform for SMBs

$500 million (35% cash, 65% equity)

$20+ million' for 12 months ended March 31, 2021
+50% YoY revenue growth

Enhances Lightspeed’s omni-channel offering with
easy-to-use tools to quickly sell online, allowing
merchants to unify digital and physical operations

Encinitas, CA

~250

>130,000 paying customers spanning 100+ countries




Expanding the total addressable market
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Qur Strategic Vision

A merchant within Lightspeed’s core verticals has access to more suppliers,
customers, data and insights than any other platform

Regardless if you're digital first or brick & mortar;if you're starting or growing an
established business in our verticals, Lightspeed is your platform of choice

Suppliers, merchants, and consumers within the network both provide and derive value from
Lightspeed, accelerating our future growth at a lower cost

We provide local businesses with the opportunities and purpose-built, verticalized tools to
compete in the market
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