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22021 Public Accountability Statement

This public accountability statement is about Definity Financial Corporation, Definity 
Insurance Company, and their affiliates, Sonnet Insurance Company, Petline Insurance 
Company, The Missisquoi Insurance Company, Perth Insurance Company, and  
Waterloo Insurance Company. In this document, unless the context requires otherwise, 
“we”, “Definity” or “Economical” refers to these companies collectively.

This public accountability statement pertains to our most recent fiscal year  
(January 1, 2021 to December 31, 2021) and fulfills the requirements of the public 
accountability statement regulations under subsection 489.1(1) of the Insurance 
Companies Act (Canada). All dollar amounts are expressed in Canadian currency.

For more information about these companies, please visit definityfinancial.com.

Comments or questions regarding this document may be forwarded to our ESG group: 
sustainability@definityfinancial.com

https://definityfinancial.com
mailto:sustainability%40definityfinancial.com?subject=
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COMMUNITY INVESTMENT AND SOCIAL IMPACT
In 2021, our community investment activities deepened our relationships and social impact. This 
included support for COVID-19-specific initiatives, natural disasters, the introduction of Definity, and 
the continuation of many impactful partnerships. We were able to demonstrate continued support to 
our communities, our employees, and our purpose by supporting numerous organizations, finding 
shared value, and providing opportunities for team members to lend their support through their skills 
and individual charitable interests (e.g., paid volunteer days).

In 2021, we made approximately $562,000 in charitable donations1. We also invested approximately 
$402,000 in other forms of community support.

While the pandemic continued to limit our employees’ ability to be physically present for community 
initiatives, we increased virtual employee engagement opportunities and increased the budget for 
our iCare donation matching program, volunteer grants, and employee-dependent scholarships.

1 Also, $100 million of the cash benefits from the demutualization of Definity Insurance Company, formerly known as Economical Mutual Insurance Company, were paid to Definity Insurance Foundation, a 
Canadian registered charity dedicated to making a difference in the lives of Canadians, particularly in marginalized and underserved areas. See Introducing the Definity Insurance Foundation below.

$50,543
in employee giving

2
paid volunteer days available  

per employee
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Nine grants were provided to local organizations by Economical to support capacity at not-for-profit organizations and deliver valuable social services. Highlights include:

MADD Canada: We supported MADD Canada’s Project Red Ribbon Campaign to encourage safe driving practices during the holidays. In addition to funding, we 
collaborated on a blog post reinforcing important safe driving actions provided by MADD.

Haven Toronto: Our support increased the capacity of Haven Toronto’s meals program by purchasing more food such as produce, eggs, and meats. This helped 
reduce food insecurity among elder men experiencing homelessness, poverty, and social isolation. 900 people were able to receive meals through our support  
of this program.

Shelter Movers Waterloo: Economical covered the moving costs for 100 families to flee intimate partner violence and seek safety in the Kitchener-Waterloo region.

Ronald McDonald House Toronto: Provided meals for 80 parents and caregivers to help give them more time to care for their seriously ill child rather than shopping 
for and preparing meals.

Live Different: Supported “Circles” programming that provides an increase in social connectedness, a sense of belonging, as well as activation and an increase in 
altruistic action. 905 youth carried out a compassion project in their school or local community that was inspired by the Circles program. These projects had an impact 
on 9,802 people in communities across Canada.

https://www.economical.com/en/blog/economical-blog/december-2021/safely-celebrate-the-holiday-season?utm_campaign=PAS&utm_content=2021
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PARTNERSHIPS, SPONSORSHIPS, AND STRATEGIC DONATIONS
We renewed our partnership with the Canadian Red Cross as a member of the Disaster Response Alliance 
and a supporter of Be Ready programming. Be Ready emergency preparedness educational materials  
and workshops are part of ongoing efforts to increase awareness and actions that contribute to 
preparedness amongst Canadians, and our partnership has helped deliver Canadian Red Cross 
emergency preparedness training to more than 23,000 Canadians and counting. Through our support,  
Be Ready virtual training allows emergency preparedness education to reach even more Canadians, 
including those from remote communities that historically have not had the opportunity to access  
Canadian Red Cross emergency preparedness education. 

Our support also translated into a direct mail campaign reaching one million Canadian homes, a  
multi-channel digital campaign, a partnered blog post, and internal activations with employees. These 
included providing an Emergency Preparedness quiz, volunteer opportunities such as Missing Maps,  
and participation in Be Ready focus groups where employees provided insights on emergency education 
opportunities for Canadians. 

In 2021, Economical contributed to Women in Insurance Cancer Crusade (WICC), supporting their goal  
of raising $25 million for Cancer Research. To highlight our long partnership, WICC shared a sponsor 
spotlight with their members.

We supported the Canadian Mental Health Association’s BounceBack programming, and with our 
funding, the program was able to serve more participants. The program is fully delivered over the phone 
or virtually and is designed to help adults and youth aged 15+ manage low mood, mild to moderate 
depression and anxiety, stress, or worry. 

129 employees 
contributed to Red Cross appeals for natural 
disasters and COVID-19-related response in  
Haiti, India, and British Columbia

Disasters, such as wildfires and floods, have 
increased in their frequency and severity over 
recent years, and the Canadian Red Cross 
is working hard to help people prepare for 
disasters or emergencies before they occur. 
With thanks to help from Economical Insurance 
and Definity, since 2013 the Red Cross has 
trained more than 29,000 people across the 
country through emergency preparedness 
workshops designed to strengthen personal and 
community preparedness. These workshops 
have an important role in helping individuals  
and communities in Canada be better prepared 
for disasters.

MELANIE SOLER
VICE-PRESIDENT FOR EMERGENCY MANAGEMENT,  

CANADIAN RED CROSS

https://www.economical.com/en/blog/economical-blog/may-2021/items-to-keep-in-an-emergency-preparedness-kit?utm_campaign=PAS&utm_content=2021
https://wicc.ca/blog/2021/03/23/featured-national-sponsor-economical-insurance/ 
https://wicc.ca/blog/2021/03/23/featured-national-sponsor-economical-insurance/ 
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Investing in education
In 2021, we invested a total of $285,000 to support the next generation of 
leaders across Canada. This included $135,000 in scholarships to post-secondary 
students studying math, engineering, social development, film studies, and more. 

We contributed $150,000 to Junior Achievement Canada, a non-profit 
organization inspiring students and preparing them to succeed in a global 
economy. This funding supported three programs that have helped more than 
4,200 students learn financial literacy, entrepreneurship, and work readiness skills. 

Scholarships

$85,000 in scholarships were awarded to additional highly talented post-
secondary students from coast to coast through our post-secondary partnerships. 

Definity offers scholarships for children or dependents of an employee who 
will attend a Canadian post-secondary institution. In honour of Economical’s 
150th anniversary, our scholarship fund was increased to provide $50,000 in 
scholarships. We’re proud to encourage and equip passionate students in their 
educational and career development.

Students report that their scholarship has helped them focus on their studies and 
given them confidence and peace of mind in terms of their finances. 

Employee-driven giving & engagement
Definity’s Employee Groups (EGs) and Community Investment team partnered 
throughout 2021 to support a variety of diversity and inclusion initiatives across 
Canada. Each of our four EGs selected a community organization that aligns with 
their advocacy work and makes a real impact to receive a $20,000 donation, 
totalling $80,000.

The Women in Leadership EG selected Canadian Women’s Foundation, to 
support funding programs that move women, girls, and gender-diverse people 
across Canada out of violence, out of poverty, and into confidence and leadership. 
They accomplish this through systems change by creating policies and practices 
that build equity and address gender-based violence, economic security, girls’ 
empowerment, and inclusive leadership.

The LGBTQ+ EG selected Rainbow Railroad, a global not-for-profit organization 
that helps LGTBQI+ people facing displacement and persecution based on their 
sexual orientation, gender identity, and sex characteristics. Our investment will 
be directed to those affected by the Taliban’s resurgence in Afghanistan, funding 
continuing evacuation, direct livelihood support, and ongoing resettlement. 

The Anti-Racism EG selected the Mosaic Institute, which equips people with 
tools to dismantle prejudice in their own communities. We’re investing in the 
UofMosaic Fellowship program, which provides university and college students 
with resources, professional development, and personal growth opportunities to 
create stronger, more equitable, and peaceful communities on their campuses 
and around the world. 

The Multiculture EG selected the Toronto Public Library (TPL) Foundation. 
Definity’s investment supports the Play and Learn STEM (Science, Technology, 
Engineering, and Mathematics) Kits at the TPL’s Flemingdon Park Branch, which 
introduce children aged 6 to 12 to STEM subjects in a fun and engaging way. 
These kits particularly support young families, newcomers, and children with 
special needs. 

$285,000
invested to support education  

across Canada

$85,000
in scholarships awarded to highly talented 

post-secondary students from coast to coast 
through our post-secondary partnerships

24
scholarships to dependent children  
of Definity employees enrolled in  

post-secondary education

https://canadianwomen.org/ 
https://www.rainbowrailroad.org/ 
https://www.mosaicinstitute.ca/
https://tplfoundation.ca/
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Volunteering

In partnership with the Canadian Red Cross Missing 
Maps project, more than 150 employees volunteered by 
mapping nearly 10,000 buildings in areas of Indonesia 
that are experiencing more frequent and severe 
cyclones. With mapping of this region, the Red Cross 
can understand population distribution and model 
the impacts of cyclones to better understand what 
humanitarian response support would be needed. 
Employees showed that even when we couldn’t gather 
in person due to pandemic restrictions, we could still 
volunteer and give back through our time and skills.

Choose Your Charity

Employees across the company nominated and voted 
on more than 400 local not-for-profits, which resulted 
in donations by Definity to ten organizations across 
Canada, from British Columbia to Nova Scotia. 

Definity “Fill it Forward” Water Bottles

In celebration of the new Definity brand, all employees 
received a “water bottle with a cause.” In 2021, 495 
of our and our subsidiaries’ employees downloaded 
the Fill it Forward App and completed 8,948 reuse 
scans upon refilling the bottle, each of which triggered 
a donation to charities that increase access to clean 
drinking water. 

Employee Matching

We continued to support causes that are important to 
our team members with a matching program for their 
charitable donations. 240 employees used the iCare 
platform, donating on average $100 (compared to $70 
in 2020) or volunteering with 178 causes (compared to 
127 in 2020).

Introducing the Definity Insurance Foundation

The Definity Insurance Foundation is a Canadian registered charity dedicated to making a difference in 
the lives of Canadians, particularly in marginalized and underserved areas. It was initially funded with $100 
million in proceeds of the demutualization of Definity Insurance Company, formerly known as Economical 
Mutual Insurance Company, and operates independently.

The Foundation is committed to supporting charitable partners in Canada by making grants to reduce 
the effects of social and economic inequality, increase the health and well-being of marginalized and 
underserved communities, and slow the speed of climate change through community-based initiatives, 
advocacy and awareness initiatives, and research and knowledge development.  

Learn more at www.definityfoundation.com. 

http://www.definityfoundation.com
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SUPPORTING BROKERS TO DELIVER  
FOR CUSTOMERS

SUPPORTING OUR BROKERS’ COMMUNITIES
Community initiatives that matter to our broker partners matter to us.

Every year, a portion of our community investment budget is donated to local 
charities as requested by our broker partners. Brokers identify and champion 
causes that make critical change in their communities, while also aligning with 
Economical’s community giving priorities: safety and security, youth and  
education, and health and wellness.

In 2021, Economical supported 17 grants endorsed by our broker partners in 11 
communities across Canada. From supporting hospital foundations and social 
service organizations with immediate COVID-19 response needs, to youth 
programming, our broker partners shared causes across the country that were 
important to them and their communities. 

Broker grants contributed to outcomes including: 

•  Benefitting 70,000 patients in seven hospitals, including by increasing 
capacity in emergency departments and mental health spaces 

•  Installing new equipment for stroke rehabilitation for up to 1,900 patients

•  Supporting 26 young adults with [dis]abilities with access to resources  
to grow their independence skills

•  Providing youth on the autism spectrum with access to  
social programming

•  Supplying 300 meal vouchers for families whose children are going 
through cancer treatments

•  Providing 800 homeless people with compassionate care and funding 
programming to empower those who may be at risk of becoming 
criminalized, specifically women and girls, to reach their full potential
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ACCESSIBILITY EFFORTS 

Delivering on our commitment to accessibility means striving for all customers to enjoy 
an equal, quality experience. We strive to do everything we can to remove barriers, both 
physical and digital, and we have several resources and processes in place to ensure 
accessibility. Represented by members of various departments, our Accessibility Working 
Group meets quarterly to implement and update our Accessibility Plan and to identify key 
risks. Some additional actions in 2021 included:  

Meeting accessibility requirements when building or making major changes  
to office spaces 

Leveraging digital accessibility monitoring tools to monitor and improve accessibility  
on our public-facing websites 

Procuring physical and digital solutions to incorporate accessibility requirements  
as an integrated step in sourcing and selection processes 

Implementing accessibility training for all employees, along with specialized training  
and tools for technical teams required to deliver accessible experiences
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WORKFORCE BY REGION

As of December 31, 2021

3,129 EMPLOYEES 
3,084 full-time employees 
45 part-time employees

•  BRITISH COLUMBIA 
131 Employees 
130 full-time 
1 part-time

•  ALBERTA 
181 Employees 
180 full-time 
1 part-time

•  MANITOBA 
138 Employees 
132 full-time 
6 part-time

•  ONTARIO 
2,344 Employees 
2,313 full-time 
31 part-time

•  QUEBEC 
269 Employees 
264 full-time 
5 part-time

•  NOVA SCOTIA 
66 Employees 
65 full-time 
1 part-time
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CONTRIBUTING TO CANADA’S ECONOMY

TAXES PAID
The following table shows the income and premium and fire taxes paid or payable by our financial 
group to federal and provincial governments in respect of 2021 ($): (000’s)

Province/Territory Income Taxes Premium and Fire Taxes Total

2021 2021 2021

Alberta 3,753 17,759 21,512

British Columbia 3,890 13,744 17,634

Manitoba 153 498 651

New Brunswick 1,936 4,228 6,164

Newfoundland and Labrador 55 180 234

Nova Scotia 2,162 6,360 8,522

Northwest Territories 8 26 34

Nunavut 5 14 18

Ontario 21,379 58,766 80,145

Prince Edward Island 282 637 920

Québec 3,395 10,246 14,219

Saskatchewan 91 487 578

Yukon 6 25 31

Total Provincial/Territorial 37,113 112,970 150,084

Total Federal 51,723 51,723

Total 88,837 112,970 201,807

Figures rounded for presentation.
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DEBT FINANCING 
We provide debt financing to Canadian businesses to support their operations, growth, and success. As of December 31, 2021, authorized amounts made available to 
firms in Canada totaled approximately $34.8 million. 

PROVINCES AND 
TERRITORIES

$0 -  
$24,999

$25,000 - 
$99,999

$100,000 - 
$249,999

$250,000 - 
$499,999

$500,000 - 
$999,999

$1,000,000 - 
$4,999,999

$5,000,000 
and greater Total

(in thousands of dollars, except as otherwise noted)

British Columbia
Authorized amount  $10, 516 $10, 516 
Number of firms 1 1 

Ontario
Authorized amount  $1,164 $1,619 $21,488 $24,271 
Number of firms 2 1 3 6 

Total
Authorized amount  $1,164 $1,619 $32,004 $34,787 

Number of firms 2 1 4 7 
 
Figures rounded for presentation.
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©️ 2022 Definity Financial Corporation. Definity intellectual property belongs to Definity Insurance Company and/or its affiliates. Any third-party trademarks are the property of their respective owner(s).
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