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Forward-Looking Statements

This presentation contains certain forward-looking statements 
within the meaning of federal securities laws, including statements 
regarding Volta’s business, operations and financial condition or 
performance. These forward-looking statements generally are 
identified by words such as “anticipate,” “believe,” “estimate,” 
“expect,” “future,” “intend,” “may,” “opportunity,” “plan,” “potential,” 
“project,” “should,” “strategy,” “will,” “would,” and similar 
expressions, but the absence of these words does not mean that 
a statement is not forward-looking. Forward-looking statements 
are predictions, projections and other statements about future 
events that are based on current expectations and assumptions 
and, as a result, are subject to risks and uncertainties.  We may 
not actually achieve the plans, intentions or expectations 
disclosed in our forward-looking statements, and you should not 
place undue reliance on our forward-looking statements. 
Moreover, our forward-looking statements may be affected by 
known, unknown or currently unforeseen risks, events or 
circumstances that may be outside our control.  Factors that could 
cause actual results to differ materially from those in the  
forward-looking statements may include, but are not limited to, the 
following:  our ability to continue as a going concern over the next 
twelve months;  our ability to comply with the financial 
maintenance and reporting covenants and other restrictive 

covenants in our term loan facility; our status as an early stage
company with a history of losses and our expectation of incurring 
significant expenses and losses for the foreseeable future; our 
ability to raise additional capital; our ability to remediate material 
weaknesses in our internal controls over financial reporting and 
maintain an effective system of internal control over financial 
reporting; competition in the electric vehicle (“EV”) charging 
market as that market continues to evolve;  the expectation that 
we will invest in growth for the foreseeable future and our ability to 
manage growth effectively;  competition affecting our 
advertising-delivery activities as the market for out-of-home and 
digital display media evolves;  our dependence on strong 
relationships with real estate and retail site hosts to build out our 
charging network;  our reliance on a limited number of suppliers 
and manufacturers for the supply of our charging stations, some of 
which are also early stage companies; risks associated with 
construction, cost overruns and delays, and other contingencies 
that may arise in the course of completing installations;  risks 
associated with class action lawsuits, stockholder derivative 
actions and other litigation in which we are, or may become, 
involved;  risks associated with changes in general economic 
conditions, including the material and adverse negative  
consequences of the coronavirus disease (“COVID-19”) pandemic 

and its unfolding impact on the global and national economy 
and/or as a result of the armed conflict in Ukraine and associated 
economic sanctions on Russia;  our ability to attract and retain key 
employees and hire qualified management, technical, engineering 
and sales personnel; cost increases, delays, new or increased 
taxation and/or other restrictions on the availability or cost of 
electricity at our current and future charging sites; and our ability 
to shift from free EV charging to pay-for-use charging and 
requiring mobile check-ins.  Additional risks and uncertainties that 
could cause our actual results to differ materially from those in the 
forward-looking statements are set forth in Part I, Item 1A, “Risk 
Factors” of our Annual Report on Form 10-K for the year ended 
December 31, 2021, as updated in Part II, Item 1A, “Risk Factors” 
of our subsequent Quarterly Report on Form 10-Q, and in our 
other filings with the Securities and Exchange Commission (the 
“SEC”). Except as required by law, we do not assume any 
obligation to update any forward-looking statements, even if new 
information becomes available in the future. 
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Chief Accounting Officer
Stephen Pilatzke

Vince Cubbage Brandt Hastings
Interim Chief Executive Officer Chief Commercial Officer

On Today’s Call

Drew Lipsher
Chief Development Officer
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Organizing for 
Improved Efficiency 
and Greater Market 
Alignment

Realignment & Cost Reduction

Accelerating Advertising Business

● Realigned a component of its sales organization to emphasize its unique 
offerings as an ideal public-private partner for state and federal government 
agencies to ensure high-value deployment of the $7.5 billion of federal funding 
under the Bipartisan Infrastructure Law

● Results of this realignment include Volta’s work with the City of Hoboken

● Volta Media™ Network surpassed 5,700 screens and one billion monthly 
media impressions

● Offered value to an increasingly diversified roster of clients
● AdExchanger awarded Volta the Best Commerce Media Technology for its 

campaign with Coca-Cola®, demonstrating the power of the Volta Media 
Network to drive measurable sales for leading advertisers 

●   Reduced run-rate cash SG&A by 43%, which included a 54% reduction of 
U.S. full-time headcount

● Completed additional steps to reduce consultants and contract employees
● Exploring outsourcing opportunities with select U.S.-based contractors and 

suppliers to reduce cost of charger installations
● Continued to streamline the organization and prioritize resources toward 

revenue-driving initiatives

Federal Funds
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The Only Dual 
Media and 
Charging Network

Up +9% QoQ

Down -6% QoQ

RECORD MEDIA REVENUE  $12.2M

TOTAL REVENUE  $14.4M

Up +69% YoY

Up +66% YoY
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Volta’s Expanding Charging Network

Current network

Installed
base

Deployment 
pipeline

Technical 
evaluation

Screens [1]

[2]

Stalls

Sites

5,727 7,255 7,020

3,093 3,930 4,183

983 1,378 1,307

[1] Some stalls do not have screens, some wall-mounted stalls have a single screen
[2] The part of the funnel that is under Technical Evaluation – Volta and our partners are 
serious enough about a project that Volta has decided to invest technical resources that will 
address feasibility and contractual variables required before both parties can agree to sign off 
on the project.
[3] Designated Market Area

6

Geographic Footprint 
   • 31 States and Territories
   • 48 DMAs [3]

   • Over 1 Billion Monthly Media Impressions



Policy Opportunities 
and Tailwinds

Bipartisan Infrastructure Law

Community Opportunity
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● MSA relationships and differentiated business model position Volta  to work 
with communities to help them establish EV charging infrastructure to serve 
the growing demand

● Media model provides an added advantage for communities; offering public 
communications platform for essential messaging, while enabling Volta to 
help build safe, convenient public charging infrastructure for all drivers in all 
communities 

● Continued focus on identifying and pursuing strategic opportunities to drive 
public-private partnerships that align with the $7.5 billion of funding the 
Federal government has allocated toward public EV charging infrastructure 
buildout under the Bipartisan Infrastructure Law

Photo is a conceptual render



● Demonstrates the attractiveness of Volta’s model to communities 
developing EV charging infrastructure to serve growing demand

● Volta will continue to prioritize future charging station installations 
that qualify for government-provided funds by leveraging its  
PredictEV® infrastructure planning software

Volta’s Work with the City of Hoboken 
Demonstrates Community Opportunity

– Ravi S. Bhalia, 
Mayor of the City of Hoboken

“No matter where a resident 
lives in Hoboken, they will 
be within a five minute walk 
of a charger.”
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Volta continues to 
have momentum 
across the market 

Furthering commitment to 
providing innovative and 
impactful digital media 

experiences

Improving charging equity 
by installing chargers within 
disadvantaged communities

TIME Magazine 
featured PredictEV
as a Special Mention in its 
annual list of Best Inventions

AdAge featured Volta’s 
Get out the Vote 
campaign

Leveraging Volta Media™ 
Network to influence the 
rapid transition to electric 

mobility

Increasing visibility with 
government influencers

2022 AdExchanger 
Awards

Volta Media™ 
Network Enables 
3D Ad Campaigns

3D

Volta partners with 
Tucson Electric 

Power

“Charging For All” 
brand campaign 

launch

Volta spoke
at NGA Alternative 

Fuel Vehicle 
Infrastructure 

Summit

Volta wins
Best Media 
Commerce 
Technology
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Highlighting the intersection 
of sustainability, commerce 

and DOOH

Volta hosts panel 
at Advertising 
Week NYC

Q3 Total Revenue Growth

+69% YoY



Volta Media™ Network 
business is growing and 
recurring

Q3 Media 
Revenue Growth

Customers bought across 
multiple of the last 6 Quarters

Customers bought across ALL 
6 of the last 6 Quarters

of Q3 Media revenue 
from repeat advertisers

Q3 New Media 
Customers

+66%
YOY

16 of Volta’s 
Top 20

7 of Volta’s 
Top 20

79%
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3Q22 Key Financial 
Highlights

$14.4M

3,093
$11.2M

Q2 22 Q2 22Q2 22

$15.3M

2,920

$12.2M

Q3 22 Q3 22Q3 22
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Installed Base Stalls +45% YOYMedia Revenue  +66% YoYTotal Revenue +69% YoY

2,137

Q3 21 Q3 22

3,093$7.4M

Q3 21 Q3 22

$12.2M

$8.5M

Q3 21 Q3 22

$14.4M

Total Revenue -6% QoQ Installed Base Stalls +6% QoQMedia Revenue +9% QoQ



3Q22 Key Financial 
Highlights (in millions)

[1]  Please refer to the disclosure on page 13 for a reconciliation of the identified non-GAAP 
measures to net loss, the most comparable financial measure prepared in accordance with GAAP.

Q2 2022 Q3 2022

Property and Equipment

Charging Stations and Digital Media 
Screens

$114.8 $125.6

Construction in progress $67.9 $95.8

Stations

Revenue $15.3 $14.4

Operating Loss $(44.4) $(40.4)

Net Loss $(37.4) $(42.5)

EBITDA [1] $(31.6) $(36.2)

Adj. EBITDA [1] $(33.4) $(30.9)
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Three Months Ended

Reconciliation of
Non-GAAP Measures to 
GAAP

To supplement Volta’s financial information, which is prepared and 
presented in accordance with generally accepted accounting principles in 
the United States of America (“GAAP”), Volta uses certain non-GAAP 
financial measures. Volta believes that Earnings Before Income Taxes, 
Interest, Depreciation and Amortization ("EBITDA") and EBITDA less 
stock-based compensation and changes in the fair value of warrant 
liabilities ("Adjusted EBITDA"), as non-GAAP measures, are useful for 
investors to evaluate its operating results and enhance the overfall 
understanding of its past performance and future prospects, as 
management uses these measures to assess operating performance and 
for internal planning and forecasting purposes. 

Non-GAAP financial measures are supplemental, should not be considered 
a substitute for or superior to financial information presented in accordance 
with GAAP and should be read only in conjunction with our consolidated 
financial statements prepared in accordance with GAAP.   Other 
companies may calculate non-GAAP measures differently, or may use 
other measures to calculate their financial performance, and therefore any 
non-GAAP measures the Company uses may not be directly comparable 
to similarly titled measures of other companies.

Reconciliations of these non-GAAP financial measures to the most 
comparable GAAP measures can be found in the tables included herein.

June 30, 2022 Sept 30, 2022

(in thousands)

Net Loss $ (37,434) $ (42,527)
      Income tax expense 2 2

      Interest expense, net 1,199 1,080

      Depreciation & amortization 4,617 5,252

EBITDA $ (31,616) $ (36,193)
      Stock-based compensation 6,346 4,376

      Change in fair value of warrant liabilities (8,151) 873

Adj. EBITDA $ (33,421) $ (30,944)
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Q&A
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