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CAUTION REGARDING NON-IFRS FINANCIAL MEASURES

The Corporation uses one adjusted financial measure, Adjusted Earnings Before Interest, Taxes, Depreciation and Amortization (Adjusted EBITDA), to assess its operating performance. This non-IFRS financial measure is
comprised of adjustments that are derived from the Corporation’s financial statements and are presented in a consistent manner. The Corporation uses this measure for the purposes of evaluating its historical and prospective
financial performance, as well as its performance relative to competitors. This measure also helps the Corporation to plan and forecast for future periods as well as to make operational and strategic decisions. The Corporation
believes that providing this information to investors, in addition to IFRS measures, allows them to see the Corporation’s results through the eyes of management, and to better understand its historical and future financial
performance.

Securities regulations require that companies caution readers that earnings and other measures adjusted to a basis other than IFRS do not have standardized meanings and are unlikely to be comparable to similar measures
used by other companies. Accordingly, they should not be considered in isolation. The Corporation uses Adjusted EBITDA to measure its performance from one period to the next without the variation caused by certain
adjustments that could potentially distort the analysis of trends in our operating performance, and because the Corporation believes it provides meaningful information on the Corporation’s financial condition and operating
results. Neptune’s method for calculating Adjusted EBITDA may differ from that used by other corporations.

Neptune obtains its Adjusted EBITDA measurement by adding to net income (loss), net finance costs, depreciation and amortization and income tax expense and by subtracting income tax recovery and net finance income.
Other items such as stock-based compensation, litigation provisions, acquisition costs, change in fair value of contingent consideration, impairment loss on goodwill and severance and related costs that do not impact core
operating performance of the Corporation are also added back as they may vary significantly from one period to another. Adjusting for these items does not imply they are non-recurring.

CAUTIONARY NOTE AND FORWARD-LOOKING STATEMENT

Statements in this presentation that are not statements of historical or current fact constitute “forward-looking statements” within the meaning of the U.S. securities laws and Canadian securities laws. Such forward-looking
statements involve known and unknown risks, uncertainties, and other factors and assumptions that could cause the actual results of Neptune to be materially different from historical results or from any future results
expressed or implied by such forward-looking statements. In addition to statements which explicitly describe such risks and uncertainties, readers are urged to consider statements labeled with the terms “believes,” “belief,”
“expects,” “intends,” “projects,” “anticipates,” “will,” “should,” or “plans” to be uncertain and forward looking. Readers are cautioned not to place undue reliance on these forward-looking statements, which speak only as of
the date of this presentation. Forward-looking information in this presentation includes, but is not limited to, information or statements about our ability to successfully develop, produce, supply, promote or generate any
revenue from the sale of our products; the growth of our current and future business lines; the ability to retain key executives and the ability to execute strategic plans.

The forward-looking statements contained in this presentation are expressly qualified in their entirety by this cautionary statement and the Cautionary Note Regarding Forward-Looking Information” section contained in
Neptune’s latest Annual Information Form (the “AIF”), which also forms part of Neptune’s latest annual report on Form 40-F, and which is available on SEDAR at www.sedar.com, on EDGAR at www.sec.gov/edgar.shtml and
on the Investors section of Neptune’s website at www.neptunecorp.com. All for- ward-looking statements in this presentation are made as of the date of this presentation. Neptune does not undertake to update any such
forward-looking statements whether as a result of new information, future events or otherwise, except as required by law. The forward-looking statements contained herein are also subject generally to other risks and
uncertainties that are described from time to time in Neptune public securities filings with the Securities and Exchange Commission and the Canadian securities com- missions. Additional information about these
assumptions and risks and uncertainties is contained in the AIF under “Risk Factors”
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BUILDING A MODERN 
CPG COMPANY 
THAT’S A FORCE FOR 
GOOD IN THE WORLD.
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Transform the everyday 
for a healthier tomorrow.
Neptune Wellness is a publicly-held modern CPG company driven by a
singular purpose: to transform the everyday for a healthier tomorrow. Building
upon our 20+ years of expertise in nutraceutical manufacturing and cannabis
extraction, as well as a superior seed to shelf supply chain, we are assembling
a suite of good-for-you, good-for-the-planet consumer brands across multiple
verticals – including nutraceuticals, cannabis, personal care & beauty, food &
beverage, and home – while expanding our existing B2B business.
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WELL-POSITIONED IN 
CANADA’S HIGH-GROWTH 
CANNABIS INDUSTRY

UNIQUELY CAPABLE OF 
DISTRIBUTING PRODUCTS 
B2B, B2C & D2C TO DRIVE 
LONG-TERM ORGANIC 
GROWTH

GROWING CPG BRANDS
THROUGH INCREASED 
DISTRIBUTION AND NEW 
PRODUCT INNOVATION

WHO WE ARE TODAY – THE NEW NEPTUNE

GLOBAL DISTRIBUTION 
CAPABILITY

STRATEGICALLY PARTNERED 
WITH LEADING GLOBAL 
COMPANIES, SUCH AS
UNILEVER AND INTERNATIONAL
FLAVORS & FRAGRANCES

TURNKEY FORMULATION &
WHITE LABEL SOLUTIONS

DIVERSIFIED PORTFOLIO OF DISRUPTIVE WELLNESS BRANDS        
POSITIONED IN LARGE HIGH-GROWTH CATEGORIES
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INNOVATION
Innovation permeates every facet of
Neptune. We believe cannabinoids and
plant-based ingredients are the future of
CPG consumer packaged goods. With our
extraction, nutrition, and cannabis
expertise we are innovating to move into
new product categories to transform the
wellness industry.

QUALITY
Every product we develop must meet
our rigorous standards for quality,
starting with our ingredient sourcing
and ending with our Good
Manufacturing Practices. Our
customers know they can rely on
Neptune to deliver the highest quality 
products.

SUSTAINABILITY
Cannabis can be grown sustainably and
create high-quality jobs while offering
consumers an alternative to chemically
derived products.
And with every purchase of a product
from one of our brands, customers can
help to make the world a better place,
whether it’s delivering life-saving
vitamins to children in need, planting
forests or supporting the conservation 
work of Jane Goodall.

PARTNERSHIP
We believe in working with strong
partners who share our values. That’s
why we’ve entered into agreements with
partners like International Flavors and 
Fragrances and the Jane Goodall
Institute.

TRANSPARENCY
We believe in transparency from seed
to shelf. We list every ingredient on our
packaging and share test results on our
website. Our customers can trust the
source of our products.

OUR VALUES
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WHO WE ARE TODAY – THE NEW NEPTUNE
BRANDS CURRENTLY SELLING IN THE MARKETPLACE

7NASDAQ/TSX: NEPT

Providing consumers, style or taste. with cleaner, greener, healthier 
alternatives without compromise in efficacy, quality



Household 
consumable 

products 
$380B

Nutraceuticals 
$400B

Organic packaged 
food & beverage

$36B

Organic personal 
care & beauty 

$19B

Canadian 
Cannabis

$3B

INNOVATION 
PLANT-BASED 
ALTERNATIVES   

SUPER INGREDIENTS, 
INCLUDING 

CANNABINOIDS

LARGE HIGH-GROWTH PRODUCT CATEGORIES
TARGETING FAST-GROWING VERTICALS WITH LARGE ADDRESSABLE MARKETS 

AND CLEAR OPPORTUNITIES FOR PLANT-BASED INNOVATIONS
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VISION INNOVATION

DISTRIBUTION M&A/VENTURES

Neptune’s brands, such as 
Mood Ring and MaxSimil, are 
at the forefront of emerging 
health and wellness trends

Strategic accretive 
acquisitions such as Sprout 
Foods will complement 
organic growth from our 
established brand portfolio  

Scalable relationships with multi-
national retailers allow us to 
meet untapped consumer 
demand in multiple geographies

Neptune has a unique vision: to 
build an innovative portfolio of 
plant-based products across 
multiple CPG categories. 

SOLID GROWTH PILLARS DIFFERENTIATE NEPTUNE 
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CANNABIS

PRODUCTS
Committed to high 

quality product

Recently received 
license for dried 

flower and pre-rolls

DISTRIBUTION
Licensed to sell in 

four provinces (BC, 
Quebec, Ontario 

and Alberta) 

TECHNOLOGY
State of the art 
manufacturing 

facility fully 
transitioned from 

B2B to B2C

We manufacture all 
our products across 

all form factors 

WE ARE 
BUILDING A 

STRONG 
POSITION IN THE 
$3B CANADIAN 

MARKET IN 
2026E

OUR B2C CANADIAN THC PRODUCT LAUNCHES HAVE BEEN A SUCCESS
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BC (BCLDB)
(14.9% of CAN Sales)

• $40.4M January 2021
Sales

• 318 private retail
stores

• 25 gov’t retail stores

• Mood Ring 
launched 
December 2020

Atlantic
Provinces (8.4%
of CAN Sales)

• $20.3M 
January 2021
Sales

• 78 stores (mix 
of gov’t and
private)

QUEBEC (SCDC)
(18.2% of CAN Sales)

• $48.7M January 2021
Sales

• 60 SQDC gov’t retail
stores

• PanHash launch 
April 2021

Ontario (OSC)
(27.3% of CAN
Sales)

• $90M January 2021 Sales

• 537 private 
retail stores
licensed

• Mood Ring launched 
February 2021

ALBERTA (AGLC)
(21.5% of CAN Sales)

• $58.4M January 2021
Sales

• 593 private 
retail stores 
licensed

• Supply agreement 
signed April 2021

• Listings pending 
registration

SASK (SLGA)
(5.3% of CAN Sales)

• 58 private retail stores

• $12.0M January 2021
Sales

MB (MBLL)
(3.9% of CAN Sales)

• $11.3M January 2021
Sales

• 63 private retail
stores

TERRITORIES
(0.5% of CAN Sales)

• $1.7M January 2021 sales

• 11 Private Retail Stores

NEPTUNE IS INITIALLY FOCUSING ON 4 PROVINCES THAT ACCOUNT FOR OVER 80% 
OF THE CANADIAN CANNABIS MARKET

$283M Industry Retail Sales Reported January 2021
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CANADIAN CANNABIS – DYNAMIC GROWTH

$1.9 

$2.6 
$3.0 

$3.5 

$4.1 

$4.7 

$5.5 

$6.4 

2019 2020 2021E 2022E 2023E 2024E 2025E 2026E

Cannabis TAM (Canada)$ in billion USD

16% Estimated CAGR

CANADIAN CANNABIS SALES ARE EXPECTED TO GROW AT A 16% CAGR

Source: BDSA 12NASDAQ/TSX: NEPT



ORGANIC PACKAGED FOOD AND BEVERAGE

$3.6B

$1B

$36B Global Addressable Market

Organic baby and 
toddler food

CBD beverages

Source: Mordor Intelligence, Grandview Research, Internal estimates

• Large addressable market with several avenues for growth and product expansion
• Current targeted segments of organic baby food and CBD beverages growing at an 

estimated CAGR of 15%-20% over the next 5 years
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ORGANIC PACKAGED FOOD AND BEVERAGE

SPROUT ACQUISITION –
KEY ESTABLISHED BRAND

A fast-growing 3-brand portfolio of organic
plant-based baby food and toddler snacks.

• Founded in 2008 Sprout is the third-
largest organic baby food brand on 
Amazon

• Sprout’s strong brand allows for future 
product and revenue synergies. 
Establishing a strong relationship with 
new parents creates opportunities for 
cross-selling and new product 
introductions.

• Since the acquisition, Neptune has 
added 8 retailers, including Target.
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Plant-based protein 
supplements

$6B

CBD oil and 
health products

$31B

Functional 
foods
$200B

Vitamins and 
supplements 

$122B

Other
$41 B

$400B Global Addressable Market

Source: Grandview Research, Expert Market Research, 
Internal estimates

• Legacy product in Omega 3 fish oil supplements using patented MaxSimil technology
• Large global market with opportunity for plant-based expansion in several categories

NUTRACEUTICALS
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Neptune’s patented MaxSimil® fish oil supplements are up to 3.5 times
more absorbable than standard fish oil. MaxSimil® technology helps
increase the digestion and absorption of fat-soluble, nutritional
ingredients. Using the same enzymes present in the human digestive
process during our patented manufacturing process, MaxSimil® oils
bypass the first steps of digestion by providing readily absorbable forms
of fats that can be directly assimilated into the intestinal tract.

We are expanding partnerships for MaxSimil in the global marketplace, 
with a robust distribution partnership in India. 

Recently announced the pending launch of plant-based Omega 3-6-9 
products.

PATENTED TECHNOLOGY COMBINED WITH A VISION 
FOR GROWTH

NUTRACEUTICALS
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NATURAL BEAUTY AND HOME PRODUCTS

Source: Expert Market Research, 
internal estimates

• $400B market: opportunities for organic, plant-based products are growing
• Focus in the Essential Oils category – an $8B market growing at an estimated 8% CAGR 

through 2026
• Innovative household consumables coming with many opportunities for greener, cleaner, plant-

based products

Traditional 
Health and 

Beauty, $467B

Essential 
Oils, $8B

Other, $18B

Organic Health & 
Beauty, $26B
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SUPER INGREDIENTS
WE’RE POWERING THE PLANT-BASED REVOLUTION BY ADVANCING THE FULL
POWER OF CANNABINOIDS AND OTHER POTENT PLANTS.

Forest Remedies™ is committed to introducing more people to plant-based products that 
can help them sleep, relax, learn, smile, do cartwheels… and generally feel better than 
they did before.
Why plants? Plants are vital to our existence on earth and enhance our lives in a myriad of 
ways. When it comes to wellness, we believe “plant-based” is the perfect way to balance 
your day.

PARTNERING WITH PURPOSE
In partnership with legendary animal behavior expert and conservationist, Dr. Jane Goodall, 
under our Forest Remedies™ brand, the Wonders of Africa Essential Oil Kit™ celebrates her 
remarkable passion and work. The collection includes four essential oils all sourced from 
local African communities that in turn support their economies.

The products also use eco-friendly, 100% recyclable packaging. Consumers can even plant 
the wrapper, which is made from tree-free, plantable Bee Saving Paper. 

NATURAL BEAUTY
LARGE MARKET WITH OPPORTUNITY FOR PURPOSE-DRIVEN PRODUCTS 
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ENVIRONMENTAL
• Veggie-forward Sprout Foods 

brands

• Partnership with the Jane Goodall 
Institute

• 5% of net sales of Jane 
Goodall products donated 
directly to the Institute

• Eco-friendly Forest Remedies 
100% recyclable packaging made 
from tree-free plantable Bee 
Saving paper

• Hand sanitizer packaging made 
from recycled plastic

SOCIAL
• 41% female workforce with a goal of 

50/50

• We provide opportunities for 
personal growth through training, 
mentorship and internship 
opportunities

• We are committed to enhancing 
gender, racial, and ethnic diversity 
throughout our organization

GOVERNANCE
• Neptune has a separate 

independent Chair and the 
majority of Board members are 
independent

• Operate under a strict disclosure 
policy to ensure timely and 
accurate disclosures to the market

• All Board members elected 
annually

• Majority voting policy requires 
Board members to resign if they 
do not receive a majority vote at 
the shareholders meeting

ESG IS WOVEN INTO THE FABRIC OF OUR COMPANY AND OUR VISION 
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WORLD CLASS LEADERSHIP

Michael became President and CEO of Neptune Wellness
Solutions in July 2019. Michael is the founder of Random
Occurrence, a venture capital and private equity firm. He invested
in and cofounded Schmidt’s Naturals, one of the world’s fastest 
growing wellness brands, leading it from fledgling start-up to 
acquisition in 2017 by Unilever and on to record breaking growth in 
2018. He remained CEO of Schmidt’s Naturals until June 2019, 
leading its rapid expansion into new and innovative products,
retailers and global markets.

Michael is a new breed of unconventional CEO with a personal
mission to invest and scale companies globally that will make 
sustainable innovation and modern wellness solutions accessible 
to the world. He believes that natural products are the future and 
that every person deserves natural products that work and
minimize their harm to people, the planet and animals. He is a 
passionate advocate for plant-based solutions a leader for 
sustainability and has pushed for an end to animal testing in 
cosmetics. 

Michael Cammarata
President &
Chief Executive Officer

Dr. Toni Rinow is well known for accelerating revenue streams 
through acquisitions, corporate development, sales and marketing, 
and financings. Her professional career has included leadership 
roles in both public and private pharmaceutical and healthcare
organizations, where she spearheaded acquisitions across Canada, 
Latin America, and India and supported the transition of two
biotechnology companies to an initial public offering at the Toronto
Stock Exchange.

With a focus on strategic growth, Toni is that rare C-level business 
manager with blended business expertise in finance, science and 
engineering. In addition to a double Masters of Business 
Administration and Accounting from McGill University, she holds a 
doctorate in physical chemistry from the Université de Montréal 
(Ph.D), and a chemical engineering degree from the European 
Higher Institute of Chemistry in Strasbourg, France. As a forward
thinker, she is trained in Artificial Intelligence from MIT.

Dr. Toni Rinow
Chief Financial Officer
Global Operating Officer
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Financial Position
(in thousands of CAD $)

DECEMBER 31,
2020

JUNE 30,
2020

MARCH 31,
2020

DECEMBER 31,
2019

Cash, Cash 
Equivalents and

Short-term Investments
32,206 25,527 16,613 20,819

Total
Debt 3,250 3,206 3,181 3,755

Net Cash
Position 28,956 22,321 13,432 17,064

LIQUIDITY PROFILE
WELL-CAPITALIZED FOR GROWTH

On February 17, 2021, Neptune further solidified its balance sheet through a US$55M equity offering 
(including one share of NEPT common stock and one special warrant) at an aggregate price of $2.00 per 
equity unit.
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A unique vision to build an 
innovative portfolio of plant-based 
CPG brands. We are a true ESG
story.

1

A scalable business model with 
growing distribution relationships 
and an established Canadian 
manufacturing base

3

Proven management team with 
extensive CPG experience5

A profound business 
transformation that will accelerate 
growth and long-term opportunities

2

Strong Innovations team with 
patented technology and a solid 
technology pipeline4

Operating in large high-growth 
categories6

INVESTMENT HIGHLIGHTS REVIEW
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