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Forward-looking Statements

This presentation has been prepared by Atento. The information contained in this presentation is for informational purposes only. The information contained in this presentation is
not investment or financial product advice and is not intended to be used as the basis for making an investment decision. This presentation has been prepared without taking into
account the investment objectives, financial situation or particular needs of any particular person.

This presentation contains forward-looking statements within the meaning of the U.S. federal securities laws, that are subject to risks and uncertainties. All statements other than
statements of historical fact included in this presentation are forward-looking statements. Forward-looking statements by their nature address matters that are, to different degrees,
uncertain, such as statements about the potential impacts of the COVID-19 pandemic on our business operations, financial results and financial position and on the world economy.
Forward-looking statements give our current expectations and projections relating to our financial condition, results of operations, plans, objectives, future performance and
business. Forward-looking statements can be identified by the use of words such as "may," "should," "expects," "plans," "anticipates," "believes," "estimates," "predicts," "intends,"
"continue”, the negative thereof and other words and terms of similar meaning in connection with any discussion of the timing or nature of future operating or financial performance
or other events. These forward-looking statements are based on assumptions that we have made in light of our industry experience and on our perceptions of historical trends,
current conditions, expected future developments and other factors we believe are appropriate under the circumstances. As you consider this presentation, you should understand
that these statements are not guarantees of performance or results. They involve risks, uncertainties (some of which are beyond our control) and assumptions. Although we believe
that these forward-looking statements are based on reasonable assumptions, you should be aware that many factors could affect our actual financial results and cause them to differ
materially from those anticipated in the forward-looking statements. Other factors that could cause our results to differ from the information set forth herein are included in the
reports that we file with the U.S. Securities and Exchange Commission. We refer you to those reports for additional detail, including the section entitled “Risk Factors” in our Annual

Report on Form 20-F.

Because of these factors, we caution that you should not place undue reliance on any of our forward-looking statements. Further, any forward-looking statement speaks only as of
the date on which it is made. New risks and uncertainties arise from time to time, and it is impossible for us to predict those events or how they may affect us. We have no duty to,
and do not intend to, update or revise the forward-looking statements in this presentation after the date of this presentation.

The historical and projected financial information in this presentation includes financial information that is not presented in accordance with International Financial Reporting
Standards (“IFRS”). We refer to these measures as “non-GAAP financial measurers.” The non-GAAP financial measures may not be comparable to other similarly titled measures of
other companies and have limitations as analytical tools and should not be considered in isolation or as a substitute for analysis of our operating results as reported under IFRS.

Additional information about Atento can be found at www.atento.com.
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Business Highlights &
Strategic Overview

Carlos Lopez-Abadia, CEO




Historical slow seasonal period...

CLEAR MARGIN IMPROVEMENTS PER QUARTER EACH YEAR

B —

12.4%

15.5%

9.6% 9.6%

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q

Note: In Current Currency, Y-o-Y changes in constant currency. EBITDA numbers are recurring figures and do not consider management fees or royalties impacts
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... With certain headwinds impacting our results...

Revenues
$356.6M

'2-3% _I

Q1 Ql
21 22

EBITDA
$35.0M

i B i
Q1 Q1

21 22

FIRST QUARTER HEADWINDS

EBITDA Margin
9.8%

|— -0.7 p.p

Q1 Q1
21 22

» COVID infection rates
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Note: In Current Currency, Y-o-Y changes in constant currency. EBITDA numbers are
recurring figures and do not consider management fees or royalties impacts

» Cyberattack lingering effects
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» Inflation rates
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... but we remain confident in achieving our future growth objectives

RECURRING REVENUES (USSmm)

$1,700
$1,600
$1,500
$1,400
$1,300
$1,200
$1,100
2019 2020 2021 2022
Note: In Current Currency, Y-o-Y changes in constant currency
RECURRING EBITDA (USSmm) RECURRING EBITDA (%)
$230 i 14.0% " 4
$210 s 13.0% i
$190 12.0%
$170 11.0%
10.0%
$130 5 0%, .
$110 7.0%
$90 6.0%

2019 2020 2021 2022 2019 2020 2021 2022

f 3 , Y-0- i
Note: In Current Currency, Y-o-Y changes in constant currency Note: In Current Currency, Y-o-Y changes in constant currency
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While transforming our revenue profile base

Better
Sales (TAV) New clients Margins
KEY PILLARS:
$53.3M 19 +19%

(+ 3 p.p. YoY)

REVENUE PROFILE EVOLUTION (USD MM)

1

\ S,
VT,
Y o fOCu
\ s
Y

QN O

. Top 10 Growth Accounts . Long Tail 360 Accounts

. Top 10 Accounts by size . New Logos: High Growth Segments
Strategic Geographies & Solutions
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Growth Hard
industries Currencies
E-commerce, +310 bps
Fintech &
T&E
COMMERCIAL STRATEGY

Platinum

Account
Mgmt

Flexible CX

Partner
Channel

Digital Back Office Rocket Sales
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We are committed to delivering on further operational efficiencies

. . . % Progress
Excellence Centers to deliver Systemic change using global

substantial efficiencies. delivery models to improve
Better experience and EBIDTA over 3 years
collaborative
BRAZIL
OPERATIONAL EFFICIENCIES PER QUARTER
AMERICAS
Q1 Q2 Q3 Q4
..0.......‘........0 .....0...0‘
10% 25% 30% 35% EMEA
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We are always setting higher standards with 2022 being no

exception

EBITDA Margin

Revenue Growth
In Constant Currency

Leverage
Net Debt / Recurring
EBITDA (x)

2019
Reported

9.0%

2019

2.1%

2019

3.9x

2019

2020
Reported

11.4%

— .

2020

-2.9%
2020

3.2x

2020
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2021
Recurring

12.9%

2021

7.9%

2021

3.1x

2021

2022
Guidance

13-14%

2022

Mid-single digit

2022
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Financial Results
Highlights

José Azevedo, CFO
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Revenues and EBITDA

1Q 2022 Consolidated

Revenues -2.3% )
$356.6M"

Ms-z.7%**l I I I
TEF -1.5% **

Q1 Q2 Q3 Q4
21 21 21 21

Brazil > $146.3M" -6.1%
MS -7.7% ** TEF -1.4% ***

Americas » $146.7M” +0.3% ~
MS +2.5% ** TEF -5.0% ***

EMEA » $64.3M” 0.0%
MS -3.3% ** TEF +3.5% **

*In Current Currency
** Y-0-Y changes in constant currency

EBITDA -10.1% )
$35.0M"
Ql Q2 Q3 Q4 Q1
21 22
S21.7M*** g 29/~
S9.2M*** 24 0% -

S$3.6M*** .41 89 -

*** EBITDA does not consider management fee and royalties impacts
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1Q22 vs 1Q21

S In Current Currency
% In Constant Currency

EBITDA Margin
9.8%" -0.7 p.p

Ql Q2 Q

2 321
14.8% +2.3 p.p.
6—.3% -2.1 p.p.
5—.5% -4.0 p.p.
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EBITDA to FCF —1Q22 $ million

In Current Currency

* Cyber Insurance
* TEF delay (contract signature)
*  Dec 2021 Anticipations

35.0

Y

| Iu-ﬁ - -

-37.1
-25.2
EBITDA Leasing EBITDA Changes Capex Income Tax Dperating Net Financial Friee
IFRS 16 (IFRS 16) in WC Payments Payments Cash Flow Expenses Cash Flow
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Capital Structure

Net Debt : Cash
S651M : S97M

~$89 million from
existing revolvers

Net Leverage

3.3x 2.8x

Q1-21 Q2-21 Q3-21 Q4-21

4.5x
4,0X
- H

Q1-22

mmmm Net Debt  ==#e=Net Debt / EBITDA

Debt Profile

Debt Payment Schedule(?)

Average Debt Life:

39.6 58.7

— I 18 0.0
2022 2023 2024 2025

(1) Post IFRS-16
(2) As of March 31, 2022

13

°09.9 USD debt
hedged

for

Principal
and
Coupons

2026
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= BRL
=USD

S million
In Current Currency

Interest
Coverage

1.9x

By Currency By Instrument
10% 8%
. 20% ‘ = Senior Notes
= SSRCF
= [FRS16

o Vg

66% = Others
90%
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1Q22 Equity - Bridge $ million

. . In Current Currency
Brazil interest rate rise

12%
10%
8%
9%
6% rise

4%
2% =—

0%
Jan-21 Apr-21  Jul-21  Oct-21 Jan-22

A

Non-cash items

[ ]

(0.3)
2021 Equity Operating Finance Cost  Fair Value - Fair Value - Hedge Exchange Others 2022 Equity
Profit Hedge P&L Hedge Equity Accounting - Variation (1)
(3) Equity (2)

a
A 4

Financial Items -$104.3

1 Balance sheet and P&L conversion; 2 Net Investment Hedge; 3 Related to the
USD-BRL Cross-Currency Swap between Luxco 1 and Brasil and to the USD-
MXN exchange rate of the loan agreement between Luxco 1 and Mexico Holdco.
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We are always setting higher standards with 2022 being no
exception...

2019 : 2020 . 2021 : 2022
Reported | Reported Recurring | Guidance
i o : 12.9% | 13-14%
oo 5 11.4% f
ooaversn - [~
2019 | 2020 : 2021 | 2022
2.1% i | 7.9% E Mid-single digit
Revenue Growth — | L] A
! I sl
In Constant Currency : -2.9% | :
2019 ; 2020 | 2021 ; 2022
3.9x i 3.2x | 4.0x |
T | i 2.7-3.0x
Leverage i | —
Net Debt / EBITDA (x) | | | -
2019 i 2020 i 2021 i 2022
o i Leading
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Thank you

QUESTIONS:

Investor Relations Director
hernan.vanwaveren@atento.com
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